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Subject Specific Terminology.

e Code and conventions of magazines:
price, issue date, use of cover star/
cenfral image, cover lines, colour.

e Narrative: headline and coverlines
used to tease people to want to read
certain stories (could be linked to
Roland Barthes’ enigma codes).

e Stereotyping: Using images to create
meaning e.g: angel wings

¢ Industry: Newspapers used to be
extremely profitable although print
circulation has suffered, modern
newspapers are online.

¢ Socidal, historical and political contexts:

Magazines are heavily influenced by
contexts

Key Theories

e Roland Barthes: enigma codes.
coverlines used to tease people to
want to read certain stories

e Stuart Hall: Representation
The ways in which people are
presented by Magazines through
their pose / dress and lighting.

e Blulmer and Katz: Uses and
Gratification.

The ways in which we consume the
media and the reasons why we do.

e Viladimir Propp: Narrative Theory.
The stories created by the mise-en-
scene of newspaper covers.



